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Tinseltown touch Cameron Silver, right, of Los Angeles, has become a creative adwser for Untouched World. He is seen here with the firm's head designer, Emily Drysdale

Untouched label in Silver lining

Pavid King while visiting New Zealand last year “It's an environmentally friendly paradise. To make it competitive in
Christchurch fashion house and is now working with Untouched  creation that still has a really good the international market it has to
Untouched World has brought in & World as creative adviser to try to fashion attitude. I'm just going to have that fashion edge. It's not going
Los Angeles retailer and fashion develop new retail avenues for the help them push that fashion aspect to be hard — Emily is a great
pundit, Cameron Silver, to help business. a!\d still be in_'l.he realm of being an designer and she getsit.”
build f.h_e label's international Intouched World was founded I_Imm?ehed World ;._:amwnt., PetiDiysdblesaid Silver was pak
reputation. by !_‘m'l l)}'ysdalp and its ht:ad' “It's so spot on in terms :JE what of a strategic plan to grow the brand
Silver runs a clothing retail store designer is her daughter, Emily. people are feeling right now." He worldwide. Untouched World plans
s in Los Angeles and Silver believed Untouched said the brand was about exporting {4 hegin developing collections for

d by Time Magazine asone  World’s New Zealand-influenced the “fantasy life” of New Zealand. the Northern Hemisphere wholesale
of the 25 most influential people in fashion had big potential in the “New Zealand is very sexy to market and ultimately, Untouched
fashion. He came across the brand United States. Americans — you live in an idyllic World concept stores.



